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Peculation of F Wilham D »uJit,rt> Onk • X (/ } J< ^ 1 HI 
F. William Daugherty declares: 

1 I am an >n\ entor of toeoj d o r fho abo\ c i itfd Application fr»r 1 1 S 
Patent and J undei stand that claims 1-10. 12, I". 10-20 are i ejected undei 35 USC § 
K>2{e; as being anticipated b\ or, in trie a.'cnvrve, audci 35 ISC <; 103(3) as 
obvtous itvet Chamberlain, l f S Pate/i; Publication No " , 003020S3o c i diereinaftci 

' Clumbeilasn'*) and that claims 11 H-tO ate i ejected widei 35 U S C ;> 103(a) a,, 
King unpatentable o\ci Chamber lam m \ sew ot Pares son I rurthei undet stand that 
the- eflecuxe date ot Ohntybulam is Septembei 8, 2of>!> 

2 I completed the mvertion lecitod in -l-mvt^ !-!<>, 12, 1" 19 20 ol the 
prt^ent Application m Ibis coutitn paoi to the eife*.t/te date of OhanibuSam by 
cotxtnvmg the imontion pnor to the effective dale oi Chamhfitem 

* 1 seduced the invention recited m t'asirs 1-10, P, r? 5 J9-A> to ptaaKe 
hciuie the eii^uvc date ot Chambei lam 



4. Attached as Exhibit I to this deJaiation is a copy of a document 
" XW Click Advertising" Raiunemcnts" treated bv Daniel J Fossner ("the 
document"). 

Although 1 did not creare the document, I am personally familiar with its 
ti cation and can thereto je testifv to its creation \ number of revi si onb v\eie made U 
the document that was ueated on August 31 2<>f>f> ihe it-visions aie lifted on page 
of the document and aie not relevant to the invention. Fuithermore. the i elisions do 
not neoeivsauly i effect the date that the mventots ot iteiatioii$ of tlie invention *ere 
made. 

5 On pat;e 1 of the document is shown that the indention was tonceiv ed 
on oi before August 3 1 . 21*00 The m\ emion was thus? conceived prior to the 
effective date ot (Chamberlain. 

6 fhf invention as icpiosemcd m claim 5 cm be cxplamtd with 
icfeieuce to Hguic 3 of the present application find tUe figure mi paee 3 of the 
document as lollows: 

A method for providing information to a iis^r acce^m^ a Woild Wide 
Web vSite, comprising; 

seiv nig an advertisement associated with a fiist Woild \\ ide 
Web sue (see block 300), wheiem Mid adveiusement has a pluiahty of 
-issociated selectable optinrs that aie displayed when said 
advertisement is displaced (see blotks 3f2. 3f4 and 3 1 0). further 
vvhaem each of said phiuihty of selectable option has an associated 
information deliver* process, wherein the associated information 
dehveiv pKK.ess differs lor e ten of said plurality of selectable options; 

icceiv mg usei infmmation associated vvuh a selectable option 
(see blocks 332, 334 and 3<>f>K 

teeming an indication of a usei -selection of one of said 
piuialits of selectable options a^txvtfed with said adveib^enKnt (set 
blocks ^17, 314 and 3 1 'A 

ptovidmg information associated \V uh <aid advertisement via 
said information delivery process associated with the selected one of 



said plurality ol selectable options to a location based on the uss.r 
information (sec Hooks ^S?, ^64 and M0> 

Independent ehum I" includes the additional limitation of &igmng in. which is 
.it hiock 326 and the corresponding bloek in the figuie m the document 

On pages 8 and 9 ol the document is* shown a web site that was created 
befote the effective date of Oh.tmberiatr> 

T declare under penaltx ol perjury undei the laws ofthe United States that all 
stitcments made herein of m> i 'wn knowledge are true md that all statements made 
on information and belief are believed to be *rae ^d futthei that all statvinento are 
made with the knowledge that willful i'tlse statements and the like s-o made aic 
punishable by fine oi imprisonment or bo*h, under Section 1001 of Title 18 of the 
United States Code and thai such willful false ^atemenU. may jeopardize the validity 
of the Application or any Patent issuing thereof 



Executed this K day of ^oo^nT , 2009, at ia^ bh^s 
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people 
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owner: 
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sates liaison 


\ Raehe! f*\ k . *. , 


41 5-934-0784 


development project manager: 
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2057 
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designer: 


i Donald Robinson 


2012 
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developer; \ 
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executive summary 

An opportunity exists to create a new type of advertising on the Internet. Because we have users' 
name, address, and email, we can deliver potential customers to advertisers with much greater 
efficiency than our competitors. "One-click" advertising is how we'll do it. 

Users will see an advertisement on the right side of a Features page, that has some kind of graphic 
(likeiy animated). Beiow the advertisement will be a set of links: 

<Click ft ere > Show me more information 

<Click here> Email me more information 

<Ciick here> Send me a brochure 
The I st link (show me more information) will not always appear, as we wii! be testing the effect of 
this link's presence on the dick-through of the others. By clicking on either the graphic or the 1 st 
Sink, the user wifl get a pop-up with some more information on the product/ retailer, including some 
personalized information (e.g., the retailer/dealer nearest to the user's home address). It will also 
include a Sink to the advertiser's website. By clicking on the 2'^ link, the user will see a pop-up 
confirming that an email has been sent to his/her email address. By clicking on the 3 rd link, the user 
wiii be given a pop-up confirming that the advertiser wiii send the user information to his/her 
address of record. 

The key benefit here is that we can target these unlike anyone else. Besides using Accipitor to 
target the ad so only certain users see it, we will personalize the email/brochure the user receives. 
For example, if the ad is for a Chevy Blazer, and the user clicks to receive an email, we will send an 
email with info about the truck and include the name and address of a Chevy dealer in or near the 
user's hometown. 

On the back-end, we need to set up feeds to the sponsors to send them names and addresses of all 
users who request "physical" mailings. These will break out the names and address by the specific 
ad the user responded to. So, one user may have clicked through on a Chevy Camaro ad and 
another may have clicked through on a Chevy Blazer ad - both send the info to Chevrolet but the 
brochure the users get should be different. 
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'One-Click" Advertising User Flow 
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new web page details 

Email Confirmation Pop-Up 

This vviii be a pop-up that confirms to the user that an email has been sent to his email address with 
information on the specific product requested (so that, different users who saw different ads will see 
different pop-ups for different products}. The text wiH say something to the effect of: 



Thank you for requesting information on Product.A. You should receive an email in 
the next 24 hours with more information. 

Here is the name and address of a retailer in your area: 
Joe's Store 

123 Main Street {at the corner of First Ave.) 
Anytown, NY 11 111 



If yon would like to review your profile, djck here. Ir> accordance with the iWon Privacy Policy, your 
email address has not been provided to at) outside entity. The ero.ni! you will receive has been sent by 
(Won, not cine of our sponsors. For more information, «:e the iWon Privacy Poiicy . 

Click here to close this window. 



User Email 

This will be customized for each advertiser and personalized for each user (with info for a iocai zip 
code or any other demographic by which we wouid like to target), but will in general look something 
like the following. Note that depending on the advertiser, there likefy wilt be HTML emails as weii as 
text-based emails. Also, once again, the emaii wiii be targeted based on specific product/retailer 
selected. 



Dear <Name>, 

Thank you for requesting information on ProductA. 



To find out even more, be sure to visit: 
Joe's Store 

123 Main Street (at the comer of First Ave.) 
Anytown, NY 11111 

Thanks again, and be sure to come back to i¥tfon every day! 

Sincerely, 
The iWon Team 
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Brochure Permission Pop-Up 

This will be a pop-up that confirms that the user would !ike to give permission for us to share his/her 
personal information (name and address) with the advertiser. The user wili have the choice to 
review his or her profile, and to grant or deny permission. Again, it will be targeted based on the 
product the user ciicked-through on. 



Thank you for your request to receive more information on ProductA. Please click 
beiow to agree to have CompanyA send you a biochure. By dosng so, you are 
granting iWon permission to shore with CornpanyA your name and address only so 
they may send you information. 



j lagfee, PMaVe^v^^pa^A^W^e more mfo^matiortT] 



If you wouid like to review your profiie, dick here, in accordance with tbs iWon Privacy Policy, your 
address wili only be provided to an outside: entity with your permission. For more information, see the 
iWon Privacy Poiicy . 

Click here to ciose this window. 



Brochure Confirmation Pop-Up 

This is the pop-up users will see if they agree to receive a brochure. It is simply a new page within 
the previous pop-up. Had the user declined, the pop-up wouid sirnpiy have closed. 



Thank you for requesting information on ProductA. You should receive a brochure 
within the next 5-7 days. 

In the meantime, here is the name and address of a retailer near you: 
Joe's Store 

:?.23 Main Street (at the corner of First Ave.) 
Anytown, NY 11111 



If you wouid iike to review your profile, cJicjc here. In accordance with the iWon Privacy Poficy, your 
email address hcis not been provided to <w outside entity. The email you wiif receive has been sent by 
iWon, not one of our sponsors. For more information, see the j>VojiMyacx..Po!icy.. 

Click here to dose this window. 
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"Show More Info" Pop-Up 

This wiS! be a pop-up that gives the user more information on the product. Like the other pop-ups, it 
wii! be targeted to the specific user and based on the specific product. The text will say something 
to the effect of: 



Thank you for requesting information on ProductA. It is a new, state of the art 



Here is the name and address of a retailer in your area; 
Joe's Store 

123 Main Street (at the corner of First Ave.) 
Anytown, NY 11111 

For more information, be sure to visit CompanyA's website at 
www.com panva.com/ producta-i nfo.htm 



Click here to close this window. 



data transfer between tWon and it's partners (feeds) 

For any requests for brochures or other physical mailings, we will need to set up a daily feed to the 
sponsor. The type of feed wii! depend on the sponsor to which we are sending the information. It 
could be an ftp to the sponsor's company. It could be an emaiS attachment. On any given day, 
there will be likely be no more than 20 sponsors, each with 20 different products, aii for a tota! of 
less than 100,000 user profiles. The feed should break out the specific products that each user 
requested more info on. 

From a reporting perspective, we will need to report to the advertiser impression and click-through 
data on the ads, the pop-ups and the emails. Since only the ad is being served and tracked by 
Acciptter, this wii! likely not be an easy thing to do, but well need to report this info to the sponsors. 
An integrated reporting too! needs to be built that pulls in the Accipiter reports, email results, and 
pop-up click-through information. 



marketing database 

We should track each day, and feed to the marketing database, the usemums of people who agreed 
to receive information from sponsors in any form: 
•- clicked through to see more info 

- clicked through to the sponsor's site 

- requested to receive email 

- ciicked through the emaii to the sponsor's site 

- requested and agreed to receive a brochure 
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This should be tracked for each different advertiser and product advertisement using "one-click". 



admin tool 

The admin too! will be more complicated than for most ads, as it will need to include the ability input 
the text and HTML of an email, and a pop-up box. Also, we need to choose what the "click-here' 1 ' 
components will be (i.e., some ads will have a click-through for more info, and some will have for 
only email or a brochure). 



new registration details 

User must be registered and signed in to receive any sponsor information. If a user is not signed in, 
he will be prompted to do so, and then redirected back to the page with the sponsor ad. 



new entries (bones) details 

There will be no entries awarded for clicking to receive an email or brochure. Clicking to receive 
more information (visiting the sponsor site) should have the same number of entries as clicking on a 
banner ad - 3 entries. 



important sales/sponsorship considerations 

Over time, Sales will require more customization. Some sponsors may want a "click-here to 
download a sample" or w dtck here to purchase a ticket". While we are starting with the limited 
functionality described earlier, the product needs to have the long term flexibility to handle different 
types of "one-clicks". 

important legal considerations 

We must be clear with the user that requesting a brochure requires (Won to share his/her personal 
information with an outside party. 

traffic estimates 

At peak, we can expect less than 20 different sponsors on the site with one-click advertising, each 
with as many as 2.0 different products or creatives running at a time, and an absolute maximum of 
3 00,000 emails that would need to be sent in any 24 hour period. 



key technical challenges 

For the Chevy Blazer example, we wtfi need to take our user's zip code and find the nearest dealer 
from: the list we get from the sponsor. Clive Marshall is developing an application that will allow us 
to do this. 

Also, we need to show the name/address of the retailer (if appropriate) nearest the user in the pop- 
up box. This may require an additional field (e.g., zipcode) in the user's cookie or a significant 
number of database lookups. 



Where to fiorf this document: WProiects on Medusa\< Project Name>\<Document Name>,doc 
Copyright & 2000 iWon, Inc. - For Internal Distribution Only Page 7 of 8 





iWon.com - Sales 



One-Click Advertising 



One-Click Requirements 



The pop-ups and emails will be targeted not only based on the individual user, but also based on the 
specific ad viewed and clicked on. 



appendix: graphic designlayouts/mockups 

Below is a mock-up from Donald Robinson of the Chevy Bfazer example of a one-click ad: 



fwmt.. Autos jllji L ........ ^ ^ 






Re^il this la^S^^r Gkfitt th* v«aifj«> of ti used 
reviews sat 

Get tj pnt« quilts on <i ww F irtd u greot tit?*! on v > prf 
car make owned c*tr n«ar yon 

Zip Code | 


Need Ai«to 


4 : * Sal! your car 

Other resources: 

■? > Keliey Blue Book yaiwts 

-s Modify your ad 
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